Press release
Nuenen, 19 August 2008
The fourth edition of the European Navigation Event takes place on 7/8 October  
This fourth edition, organised by Jakajima, comprises a two-day seminar, a two-day exhibition and a one-day rally, and will take place at the High Tech Campus in Eindhoven.

Nuenen (NL), 6 August 2008
The previous three editions of the Navigation Event have proved that the PND market has progressed from navigation from A to B, to location and information for the user.
Now that the mobile phone with GPS and the PND with GSM have made their entrance, the user’s location has become a new source of information.
This will be discussed in detail during the seminar at this two day event. The exhibition will support this with stands, and you will be able to experience it yourself during the rally.
Seminar programme day 1, 7 October and day 2, 8 October
Each day will open with two keynote speakers. The names will be announced later .

Nine themes will be spread over the two days, you will find a summary of them on www.navigatieevent.com.

Theme: The fight for shelf space, mobile phones versus PNDs

During this theme, leading players in the sector (sales, distribution and retail) will present their vision on what will gain the most ground; the mobile phone or the PND .

Theme: Location technologies

With GPS you can check not only your position but also WiFi hotspots and GSM masts. This offers the user many new possibilities. These possibilities will be dealt with in detail.

Theme: Retail trends for navigation products/services

What is the best way to sell navigation/location products; online or in the shop? What consequences will this have for the retailer?

Theme: Google and Microsoft; the new navigation players

Google and Microsoft have had a much stronger profile in the navigation sector in the past year; initially for the PC, but now also for mobile phones. Playing this card will become more important. They will share their visions of the future with you. 

Theme: the role of the operators

What will the operators’ role become; will they remain as dominant as they are with mobile telecommunication? Prepare yourself for an exciting discussion with the operators.

Theme: Location Based Services, the holy grail?

By combining location with information, new services will emerge; from advertising to games. But which business models will then count, and will there be any money to be made?

Theme: Car of the future / Car communication, new business models

Cars are getting ever more entertainment products on board. The car will be connected in the future to the digital world outside. What are the consequences for the consumer? Which new product will come onto the market?
Theme: New markets for navigation, the pedestrian and the cyclist

Until recently the car had a monopoly on navigation, but new markets are quickly being developed; for cyclists, hikers, sports enthusiasts, skiers etc.
New products, so therefore new opportunities for the sector and for the service providers.

Theme: Telematics (incl. toll collection in Europe)

We have been talking for years about pay-as-you-drive based on GPS. This can take several forms; from extensive toll systems to affordable tracking and tracing systems. Where is this leading to and what will it mean for your business?

You can network and visit stands during the breaks (lunch and dinner on the first day only), and round the day off with a drink.
Speakers from the following companies have already agreed to be present; Media Markt, RIM (Blackberry), Journey Dynamics (UK), Spotigo (Germany, Spain), Skyhook Wireless (USA), GfK (Benelux),  Microsoft, Mapscape, KPN, Orange, The Saints-Content Creators (NL), Telematica Institute / NTT Docomo (NL/Germany), Jentro Technologies (Germany), Nokia, Nederland Breedband Land, TNO, NXP, Urban Mapping (USA), Gypsii (NL), NAVX (France), Toll Collect GmbH (Germany), Mapflow (Ireland), GPS Buddy (Belgium) and many others.
Exhibition
There will be an exhibition which will run parallel to the seminar. This will remain open until 21:00 giving you access to the latest information even after the end of the working day.

Admission to the exhibition is free to anyone professionally connected with navigation, travel, the motor industry, government authorities, etc. You will however need to register in advance via the site.
Seminar visitors have free entry to the exhibition hall.

Registration
Nowhere else can you learn so much in such a short time about the navigation/location sector as at this seminar. You can register for just one or for both days of the seminar.
So go to www.navigatieevent.com, make your selection and register yourself. 
 
---------------------------------------------------------------------------------------------------------------------------------------

You will find more information about the event and about registration on  www.navigatieevent.com 

Noot voor de redactie

Editorial note (not for publication)

About Jakajima

Jakajima is the expertise and information platform for the telecommunications, ICT and consumer electronics sector in Benelux; of which navigation is just one of its spearheads.

Jakajima comprises two divisions; Market Intelligence with trade information on various media and market research projects, and Innovation with Product Testing and Business Development Projects.
Press registration

If you wish to visit the even as a member of the press you can apply via www.navigatieevent.com and click on ‘press’. 
A press office will be available at the High Tech Campus.

There is a limited number of rally team places available to the press. If you wish to register as press please contact us.

Pieter Hermans or Niels Versantvoort
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De Pinckart 54 

5674 CC Nuenen 

The Netherlands 

Tel +31 (0)40 2631131
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